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can’t withstand bad weather, a virus, or anything. This 
cartel system is for making money, and not food. 

Change the System!
But there is momentum to change it. In the United 

States, for example, there are pushbacks, which Presi-
dent Donald Trump has responded to. In May, Trump 
ordered the Department of Justice to investigate the 
cartel price rigging. In July, the Senate has a two-party 
bill, to mandate that half of the purchases of cattle by 
the cartels must be from open cash markets, not rigged, 
contracted prices behind the scenes. There’s a petition 
to restore country-of-origin labelling, whereby im-
ported meat must be labelled so people know where it’s 

from. Congress had gotten rid of this in 2015, but the 
petition now has over 500,000 signatures to reinstate it.

But we must change the system. President Trump is 
not going to go the whole way against this cartel system, 
with Wall Street still in his Cabinet. I myself recom-
mend we commit to a “Producers’ initiative”: Wherever 
we live, everywhere in the world, and whatever we pro-
duce, to insist that we change the system.

We have examples all across the U.S., of producers 
trying to get food to the charities, feeding people who 
need it. Make this international. Cross all borders. 
Country and city people. Nation to nation. Jump the 
fence! Cross all boundaries. And we can restore moral-
ity to food. 

This is the edited transcription of Nicole 
Pfrang’s presentation to the Schiller Institute 
conference on September 6, 2020. A cattle 
rancher, Ms. Pfrang is Secretary-Treasurer of the 
Kansas Cattlemen’s Association and a recent 
Kansas State University graduate. Nicole is a 
leader in cattle country, while still in her mid-20s.

I’m a fifth-generation cattleman. I live in 
Kansas. Being a cattleman, we go through a lot 
with people doing labelling. A lot of people—es-
pecially with the World Wildlife Fund, animal 
rights people, and pretty much our own govern-
ment—they’re saying, we’re the bad people. 
They say we don’t know what we’re doing; they 
say they need to take over. 

Well, two years ago we had the worst winter 
I could ever think of. It was snow every other 
day, ice every other day, and we still had to get up and 
check our cows, because it was calving season—we 
have a fall and spring herd. I would wake up at 5:30 to 
check on the heifers, Mom would check on the cows. It 
was getting so bad that we would ask, “How many are 
dead?” We don’t do it because we’re heartless; we have 
a heart. Yes, it’s our income, but we take pride in taking 
care of these four-legged critters! 

The year before, we lost 452 farmers and ranchers 
due to suicide. You won’t hear that. We are a proud, 
proud people. You have to feel it in your soul that you’re 
going to be a farmer, that you want to take care of some-
body, you want to help feed the world. We lost 452. 

This year that number jumped up to 515. That’s not all 
of it. A lot of numbers weren’t counted, because every-
one puts it down as “farm accident.” When you hear 
“farm accident,” that’s actually a farm suicide. 

The Packers Don’t Care
Then the packers, they don’t care: They dropped the 

prices. This last spring, we were selling our last load of 
fall calves, and it was $1.18—oh, that’s a good price. 
Then, one of the Tyson plants in Kansas, it was a storage 
unit, full of boxes, not even on the site, caught on fire, and 
they had to shut everything down. Do you think the pack-
ers would have said, “OK, we’re going to compete now”? 
No. They all went into a back room and said, we’re going 
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to drop the prices. Instead of getting $1.18, we got $0.99.
Then COVID hit. That has nothing to do with the 

beef industry. And you know what happened there? I 
saw the prices went down to $0.84, and the last time it 
was $0.84 was back when my grandpa was young. 
These packers don’t care about us. 

They started what is called the Beef Checkoff pro-
gram, to supposedly help promote beef, so consumers 
would be able to eat it. Well, they’re using that money 
to go and buy seating at the World Wildlife Fund to be 
part of the extinction of us ranchers. 

Consumers Get the Blunt End of the Stick
The consumers don’t even know where their food 

comes from. The packers are saying, “We’re going to 
import.” We import from 20 different countries, and all 
20 different countries have different regulations. They 
can use products that are illegal in the United States. 
We’re constantly getting a bad rep, because we’re get-
ting ground meat from Brazil coming over and it’s con-
taminating our meat. Consumers are told to blame us. 
Consumers want American products. The only way to 
sell the cheap foreign product is to stamp it “Product of 
USA.” That shoots the price down, and that even shoots 

the price down for the foreign countries.
Us Americans, we raise the safest meat in the whole 

world, and they don’t care about us. We know how to 
take care of it. They say [the issue is] “sustainability.” 
We’ve been sustainable for hundreds of years, thou-
sands of years, and we keep getting more sustainable. 
We know how to take care of our livestock. But we’re 
the ones that are dying. My livelihood is dying, because 
we’re going bankrupt because we can’t afford all the 
damage that Mother Nature throws at us, and all the 
damage that the media put on us. 

And the poor consumers are getting the blunt end of 
it, because they’re thinking they’re buying healthy, when 
they’re actually not. Just please, I want to do what’s right 
for the consumer. The consumer has the right to know 
where their meat comes from. The consumer has the right 
to know that it’s healthy. The consumer doesn’t need to 
live in fear and be forced to eat dog food. That’s what 
they’re going for now. They’re saying, “Oh, the Whopper 
burger is pretty much,—” Just look at the ingredients that 
are in that. It’s the ingredients of dog food: All they have 
to do is put water in with the dog food, mash it up, and 
find seasonings to make it smell like meat. Do you want 
to eat dog food? Just keep turning a blind eye.
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This is the edited transcription 
of Mike Callicrate’s presentation to 
the Schiller Institute conference on 
September 6, 2020. Mr. Callicrate is 
a cattleman and meat processing in-
novator.

I live in St. Francis, Kansas, and 
Colorado Springs, Colorado. Our 
livestock operation is in Kansas, and 
we ship our beef into Colorado 
Springs to sell it into the urban cen-
ters along the front range of Colo-
rado. Bob Baker asked me to present 
a short piece today about some of 
the things we’re doing here in our 
region, to make life better for ranch-
ers and farmers, and giving consumers better access to 
real food from the local and regional areas that they live 
in. And so we talk about building new pathways to pros-

perity through farming and food. 
COVID-19 has exposed a failed 

system—abused, unhealthy, inhu-
mane and incapable of feeding 
people. It’s been a real opportunity, 
I think to pull the curtain back and 
show people everywhere just how 
fragile the industrial food system is, 
and how, in fact, it doesn’t serve 
anyone except for a handful of the 
people who control it at the very top 
of the economy. 

And so, how do we build a food 
system that is more secure, that re-
duces and decentralizes abusive 
market power? How do we ensure 
farmers, ranchers, and workers earn 

living incomes, and rebuild our rural communities? 
How do we produce healthier and safer food? And how 
do we become more resilient, to be able to stand the 
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